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Micro-moments can help you 

capture leads at different stages 

of the buying process.

In this guide

• What are micro-moments?

• How to make micro-moments 
useful

• Using micro-moments and PPC 
to increase bookings
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What are micro-moments?

Micro-moments are the small actions people take 
between first discovering your brand and making 
the final purchase. 

How to make micro-moments useful

Inspiration

Consideration

Ready to book

Booked



Travel marketer’s 
guide to PPC

Time to group your micro-moments

We can use these audience 
segments to target them with highly-
focused marketing messages, 
designed to move them on to the 
next stage of the sales funnel.

Inspiration Consideration Ready to book Booked
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Guiding people along the buying 
process with Google Ads 

Ads at the inspiration 
stage should be 

generic because our 
traveler isn’t fully 

committed yet.
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Step 1: Use RLSAs to increase your bids

Use RLSAs to drive 

prospects back to 

your website
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Step 2: Get specific with dynamic remarketing   

At the consideration 
stage, make your 
ads more specific 
and use dynamic 

remarketing
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Step 3: Create urgency and bid aggressively

Use ‘target and bid’ to show 
ads only to users in your 
remarketing lists.
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To speak to our PPC specialists, 

contact us on 02392 830281 or 

info@vertical-leap.uk

Need help?

https://www.vertical-leap.uk/digital-marketing-for-travel-brands/
http://www.vertical-leap.uk/
mailto:info@vertical-leap.uk

