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Travel marketer’s 
guide to PPC

The clever marketer knows 

they need to take a holistic 

approach to PPC advertising



A combination of 

these channels can 

form a completely 

joined-up campaign

Display ads

Social promoted posts

Video ads

Remarketing
Shopping
campaigns

Search ads

Social ads
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Search advertising
How search advertising 
supports your SEO

Even with an SEO result in position one, 66% of ad 
clicks are incremental, meaning if you removed the 
ad, they wouldn’t be recovered by the organic result.

Budget An idea to try
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Brand awareness

Videos

Search ads

YouTube

Display ads

Social promotion

Display advertising

Certain adverts on YouTube 

only charge you if the user has 

watched 30 seconds or more.
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Social advertising

Tips from the team

Dedicate some 
budget for brand 
awareness and 
measure it using 
visibility metrics

Target long-tail 
phrases using the free 
keyword research tool 

‘Answer The Public’
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Nurturing

Remarketing

Search ads

Remarketing

Dynamic ads

Customer Match

Customer Match

Use Customer Match to 
exclude people too
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Closing

Shopping campaigns

Search ads

Remarketing

Customer Match

Shopping campaigns

Social ads

It is crucial to manage 

your shopping feed 

correctly to ensure you 

get the best results and 

avoid wasting budget.

A idea to try



To speak to our PPC specialists, 

contact us on 02392 830281 or 

info@vertical-leap.uk 

Next steps Need help?

mailto:info@vertical-leap.uk
http://www.vertical-leap.uk/

