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Vertical Leap



B
ra

n
d

 S
h

a
re

C
re

d
it

: L
e

s 
B

in
et

 -
h

tt
p

s:
//

tw
it

te
r.c

o
m

/B
in

et
Le

s/
st

at
u

s/
1

3
1

3
8

7
3

8
0

2
7

3
7

1
2

7
4

2
4

https://twitter.com/BinetLes/status/1313873802737127424






B
ra

n
d

 S
h

a
re

C
re

d
it

: L
e

s 
B

in
et

 -
h

tt
p

s:
//

tw
it

te
r.c

o
m

/B
in

et
Le

s/
st

at
u

s/
1

3
1

3
8

7
3

8
0

2
7

3
7

1
2

7
4

2
4

https://twitter.com/BinetLes/status/1313873802737127424


KW overlap



a) Volume of brand search

b) Volume of non-brand search

c) Market share

d) Market demand

e) Market opportunity



SEO observations

Volume growth



PPC observations

Trend divergence



SEO observations

Shrinking market







Brands are realising
the importance of 
being present





1) Search is the market.  

2) Search enables us to be always present.

3) Search is there in times of trouble.

Takeaways



Search Marketing,
Supercharged.

Thank you!


