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KW overlap

Credit: SEMRush
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Search volume growth Search volume growth Search volume growth
Feb/Mar vs. Apr/May 2022 Mar - May 2021 vs 2022 March - May 2022 vs 2019

+280%
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Volume growth
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cheap 2nd hand clothes ¢

Trend divergence
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Search Volume Growth UK: Q1 2022 VS. Q4 2021
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Brands are real

PURCHASE

Credit: Google
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Credit: https://corymiller.com/snowball/
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Takeaways

1) Searchisthe

2) Search enables us to be

3) Searchisthere in
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Search Marketing,
SUperChqrged

Thank you!



