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£252bn +17.5% 78% 7.9bn

Travel industry statistics

https://wttc.org/news-article/travel-and-tourism-sector-now-worth-more-than-quarter-of-a-trillion-sterling-says-wttc
https://home.barclays/news/press-releases/2023/05/consumer-spending-grew-just-4-3-per-cent-in-april--yet-summer-ho/
https://www.visitbritain.org/media/2603/download?attachment
https://www.abta.com/industry-zone/reports-and-publications/travel-in-2022


New priorities for UK travelers

•

•

•

•

•

https://trends.google.com/trends/explore?date=today%205-y&geo=GB&q=flights%20anywhere
https://trends.google.com/trends/explore?cat=67&date=today%205-y&geo=GB&q=cheapest%20places,cheap%20flights%20anywhere&hl=en-US


Top domestic cities

https://trends.google.com/trends/explore?cat=67&geo=GB&q=london,edinburgh,manchester,glasgow,belfast
https://www.visitbritain.org/research-insights/great-britain-domestic-overnight-trips-latest-results#:~:text=Number%20of%20England%20trips%20reached,on%20a%20trip%20in%20England.


International destinations

https://destinationinsights.withgoogle.com/intl/en_ALL/


Top UK destinations for 
international travelers 

https://www2.deloitte.com/uk/en/pages/press-releases/articles/london-becomes-the-most-attractive-european-city-for-hotel-investment-in-2024.html
https://destinationinsights.withgoogle.com/intl/en_ALL/


Flights | Top destination 
searches

source: https://destinationinsights.withgoogle.com/intl/en_ALL/


Hotels | Top destination 
searches

https://destinationinsights.withgoogle.com/intl/en_ALL/
https://news.airbnb.com/en-uk/keeping-it-cool-airbnb-reveals-its-uk-2023-winter-travel-trends/
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What inspires UK travellers?

https://www.thinkwithgoogle.com/feature/travel-customer-journey-in-2020


Top queries including 
“things to do in”



Top queries including 
“best place to stay in”



Top queries including 
“flights”



Top queries including 
“hotels”



Related keywords 
for “holiday”



Location keywords 
for “holiday”



Keyword opportunity: “last minute holidays”

•

•

•

•

•



Flight booking sites by 
search volume



Travel agents by 
search volume

https://www.schengenvisainfo.com/news/people-are-ditching-online-booking-in-2023-opting-for-travel-agents-this-is-why/
https://www.schengenvisainfo.com/news/people-are-ditching-online-booking-in-2023-opting-for-travel-agents-this-is-why/


The 5 stages of the travel booking cycle



What  Google wants…



Top ranking pages 
for flights



Top ranking pages 
for cheap flights



Top ranking pages
for hotels



Top ranking pages
last minute holidays



What travellers want



Cost-of-living crisis replaces Covid-19 concerns

https://www.visitbritain.org/research-insights/domestic-sentiment-tracker


Brits still travelling, despite economic challenges

•

•

•

•

https://www.mastercardservices.com/en/reports-insights/economics-institute/travel-industry-trends-2023
https://www.visitbritain.org/research-insights/domestic-sentiment-tracker
https://www.phocuswright.com/Travel-Research/Consumer-Trends/UK-Consumer-Travel-2023
https://www.skyscanner.net/news/travel-trends


Short-term financial worries, long-term climate concerns

https://www.insureandgo.com/blog/sustainable-travel/two-thirds-of-britons-changing-travel-plans-for-2023/
https://www.insureandgo.com/blog/sustainable-travel/european-holidays-too-hot-to-handle-by-2028/


Travellers have different priorities in 2024

•

•

•

•

https://globalnews.booking.com/out-of-autopilot-and-into-our-best-life-bookingcom-shares-its-seven-predictions-for-travel-in-2024/
https://stories.hilton.com/emea/releases/2024-travel-trends-uk


Desktop vs. mobile bookings 2023

https://www1.salecycle.com/l/22702/2023-08-15/7njnzx
https://www1.salecycle.com/l/22702/2023-08-15/7njnzx


96% of travellers read reviews before booking hotels

•

•

•

https://www.revinate.com/guide/how-to-respond-to-reviews/?utm_source=marketo&utm_medium=email&MKID=MKTO&mkt_tok=OTEyLURXVC0zNzAAAAGCWGBB4SuhZeyjxWXukptXPv1XSYK2HWV_j4R5XIt0OtrWHOd6b3CmAz8wU0uzA0qxJwmzMEhqJz7Fkgg2rVLDIwdpptnkHj35wh62Ola1zfwvsg


Next steps for travel companies



If you need help getting more bookings,
contact us today!

You can also learn more
about our travel expertise here. 

mailto:info@vertical-leap.uk
http://www.vertical-leap.uk/
https://www.vertical-leap.uk/digital-marketing-for-travel-brands/
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